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Source:  Costas Panagopoulos, Yale University 1/2008

Independent Voters
Rank Newspapers
Second Only to TV

For both news and political ads
1.5x Internet, 2x Radio, 3x Direct Mail
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Media Choices:
Republican vs. Democrat

Voters

*Statistically significant difference for Democrats compared with Republicans.

**Statistically significant difference for Republicans compared with Democrats.

Source:  Joint post-election survey by the Pew Internet & American Life Project and the Pew Research Center for The People & The Press.  November 2006.

How have you been getting most of your
news about the November elections?

Voted Republican Voted Democrat
All forms of TV 69% 74%

Fox Cable 24%** 10%
Local news 22% 25%

ABC Network 11% 13%
NBC Network 10% 14%*
CNN Network 8% 17%*
CBS Network 7% 11%*
MSNBC Cable 3% 6%*

Newspapers 38% 44%*
Radio 21%** 14%
Internet 17% 17%
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Source:  USA Voters Political News Sources; Moore Info. 2/2007; ComScore 2008

Voters Prefer
Newspaper Websites

Voters visit Newspaper websites:

� More frequently than candidate websites

� More frequently than radio station websites

� 4x as often as blogs

� 3x as often as TV station websites

1/3 of Voters Get Election
Information from the Internet

Newspaper Websites are Ranked #1
in 22 of top 25 Markets



1 order #13

Moore Information 2/2007

Local Newspaper Websites
are Most Often Visited

for Campaign and Election
Information
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Borrell Associates 2007

Newspaper Websites
Produce Results

Distribution of
Online Advertising Dollars
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Today’s Newspapers
Give You Options

Sizzle Sells


